
 

Greater Manchester HIV Campaign wins ‘Best Health and Beauty Campaign’ at the 2020 
Northern Marketing Awards 

 
‘HIV: Let’s sort this together.’ was awarded Best Health and Beauty Campaign at the Northern 
Marketing Awards on Tuesday evening.  
 
The campaign, which was developed by Wirral based social marketing company Hitch Marketing on 
behalf of the Passionate About Sexual Health (PASH) Partnership, encourages residents of Greater 
Manchester to take care of their sexual health through preventing HIV. The campaign has been 
praised for its use of local people in the imagery who promote a simple message ‘HIV: Let’s sort 
this together.’ 
 
It aims to inspire everyone to take steps to reduce HIV transmission rates and end all new cases of 
HIV within a generation. 
 
The campaign was driven by insight and research from Hitch Marketing and was created, in co-
production with members from the public, to be an inspiring, fun campaign that moves in the 
opposite direction to previous scaremongering HIV campaigns.  
 
Jim Kemp, who is part of the campaign, said: “As a man living with HIV, I feel that it is important 
that we start a conversation about HIV and prevention. Talking about it openly is the only way that 
we can break the stigma that surrounds the topic. This campaign is really a step forward in terms of 
promoting HIV testing, prevention and management and it is a campaign that I am really excited to 
be involved with." 
 
Rob Cookson, from the PASH partnership said “It’s fantastic that Greater Manchester’s HIV: Lets 
Sort this together campaign has been recognised for its innovation and simple messaging. A really 
important part of our messaging is ‘know your HIV status and get tested’. By working together, we 
have an opportunity to end all new transmissions of HIV within a generation.” 
 
Gary Wootten, Managing Director of Hitch Marketing, said “We are so excited that this campaign 
has been awarded ‘Best Health and Beauty Campaign’. It is a campaign that changes lives through 
encouraging and motivating people to take care of their sexual health and become a part of a wider 
movement of ending all new cases of HIV.” 
 
‘HIV: Let’s sort this together’ will continue throughout 2020 with the next burst of activity 
happening on 16th of November for Greater Manchester HIV Testing Week, the first specific week 
for the region that is dedicated to HIV testing.  
 
You can look at the HIV: Let’s sort this together campaign at SortHIV.org.uk 
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Campaign imagery can be downloaded from the HIV: Let’s sort this together dropbox 
 
The campaign launched on 13th February 2020 and will run until the new year.  
 
Key contacts: 
Rob Cookson, Deputy Chief Executive, LGBT Foundation 
Rob.Cookson@lgbt.foundation 
07912 288541 
 
Elena Rosewell, Junior Account Executive, Hitch Marketing 
elena@hitchmarketing.co.uk 
07776785778 
 
Colin Armstead, Joint Interim Executive Director, George House Trust 
colin@ght.org.uk 
07947 110713 
 
Neal Sharpe, Joint Interim Executive Director, George House Trust 
neal@ght.org.uk 
07720597862 
 
Emma Zurowski, Programme Lead, BHA for Equality 
emma@thebha.org.uk 
07799 631556 
 
 
*HIV stands for Human Immunodeficiency Virus. Once in the body, and left untreated, the virus 
weakens the immune system by attacking the cells that help the body fight off infections and 
diseases. There is no cure or vaccine for HIV. However, with early diagnosis, HIV is now a 
treatable chronic manageable medical condition. 
 
BHA for Equality are a health and social care charity which aims to challenge and address 
health and social care inequalities and support individuals, families and communities to improve 
their wellbeing. Visit their website here. 



 

George House Trust offers a range of services that provide support, advice, advocacy and 
information to help people with HIV live well and confidently and maintain good physical and 
emotional health. For further information visit their website. 

LGBT Foundation are a nationally significant charity firmly rooted in local communities of 
Greater Manchester and provide a wide range of services. Serving over 40,000 people per year, 
LGBT Foundation are working to secure a safe, equal and healthy future for all LGBT people. 
For more information, visit their  website.   

The PaSH Partnership is the commissioned Greater Manchester sexual health improvement 
programme; delivering a comprehensive range of interventions to meet the changing needs of 
people newly diagnosed with HIV, people living longer term with HIV or people at risk of 
acquiring HIV. The PaSH Partnership believe that the work it delivers is key to achieving 
Greater Manchester’s vision of ending HIV transmission within a generation. Visit their website 
here.  

The PaSH Partnership have worked with Hitch Marketing, a Wirral-based social marketing 
company, to develop the new campaign brand.  
 
The Greater Manchester Health and Social Care Partnership comprises the local authority 
and NHS organisations in Greater Manchester, representatives from primary care, NHS 
England, the voluntary, community and social enterprise sector, Healthwatch, Greater 
Manchester Police and the Fire and Rescue Service. In April 2016 we took responsibility for the 
£6 billion Greater Manchester health and social care budget. In addition, we have responsibility 
for a £450 million transformation fund (over five years) to help make the changes needed to 
dramatically improve health and social care and make sure we can afford everything we will 
need to look after our population in the future. Follow us on Twitter, Facebook and visit 
us online. 

 



 

 

 



 

 

“ We use condoms and lube to protect 
ourselves from HIV.” – Akeem and Noah

SortHIV.org.uk

HIV: Let’s sort this together 


